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■ Sales reach an all time record high of $229 Million. 

■ Earnings strongly recover from the 1970 strike affected year. 

■ Mishawaka, Indiana, Furniture Showroom Home Center 
opens as planned in February, 1972. 

■ Work starts on two more Furniture Showrooms in Decatur, 
Illinois and Indianapolis, Indiana to open in 1972. 

■ Goldblatt's broadens its fashion wearing apparel in the 
department store space formerly devoted to home furnishings, 
with emphasis on the youth market. 
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1971 1970 1969 1968 1967 1966 1965 1964 1963 1962 


Net Sales. . 

Net Income 


Net Income 


per Common Share. 

.85 

.21 

.87 

1.08 

1.05 

.99 

.82 

.51 

(.04) 

.19 

Dividends Paid 

per Common Share. 

.36 

.36 

.33 

.30 

.30 

.15 

.15 

.11 

.14 

.15 

Net Working Capital. 

30,565,877 

27,416,102 

29,384,371 

33,708,186 

27,825,005 

28,027,693 

30,114,657 

27,710,287 

22,435,462 

22,569,753 

Long-Term Debt. 

17,771,675 

15,702,042 

17,329,649 

17,898,784 

12,393,786 

8,350,000 

12,050,000 

9,250,000 

6,200,000 

5,650,000 

Shareholders' 

Investment. 

41,990,513 

40,513,775 

40,708,413 

39,280,244 

36,915,007 

34,601,364 

31,971,116 

30,010,502 

28,822,791 

29,357,173 

Book Value 

per Common Share. 

13.80 

13.32 

13.38 

12.95 

12.17 

11.46 

10.81 

10.15 

9.71 

9.89 

Total Assets. 

118,945,111 

116,775,908 

115,369,457 

98,800,646 

93,786,299 

74,174,141 

70,688,767 

64,559,527 

50,792,874 

51,798,111 

-1 


NOTE: Net income per common share is based upon the average number of shares out¬ 
standing during the year. Book value per common share is based upon the number 
of shares outstanding at the end of the year. All years have been adjusted to reflect 
the stock splits approved by shareholders May 5, 1969 and December 21, 1966. 


$229,322,448 $207,276,657 $215,118,709 $208,722,856 $184,925,391 $170,066,521 $162,220,909 $153,002,031 $135,212,059 $126,775,429 


2,572,051 


626,847 2,636,643 3,275,180 3,176,488 2,951,012 2,404,186 1,520,389 (127,774) 550,041 
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the presidents letter 


Dear Shareholder, 

Record sales of $229,322,448 were 
achieved for the fiscal year ending 
January 29, 1972, compared with 
$207,276,657 for the preceding year, 
an increase of 11%. Earnings recovered 
favorably from the 1970 strike affected 
year to $2,572,051, equal to 85? per 
share, up from $626,847, or 21? per 
share a year ago. The recovery in 1971 
is substantially attributed to the fact 
that we were not hampered by multiple 
strikes of our warehouse and teamster 
employees as we were in 1970. Other 
factors contributing to improved earn¬ 
ings were forward planning of mer¬ 
chandise purchases, particularly for 
the youth market, the better program¬ 
ming of sales promotions, a greater 
penetration in the furniture and home 
furnishings field, and improved 
expense controls. 


Although 1971 made an excellent 
recovery it fell short of our expec¬ 
tations. Imports, which are a signifi¬ 
cant factor to the Company, were 
affected in the latter part of the year 
by the national dock tie-up, requiring 
the company to purchase substituted 
merchandise at higher cost, thereby 
reducing earnings. Profit margins were 
also affected by mark-downs and 
lower selling prices on the imported 
goods, arriving too late for regular 
seasonal selling. 

Your management believes that 
the way has been cleared for favorable 
results in the coming year. 

Inventories are closely watched 
and controlled by the use of computers. 
Our advanced computer techniques 
enable management to readily spot 
selling trends and inventory needs. 

Capital outlays for 1972 are 
expected to be substantially higher 
than the $2,896,000 expended in 1971. 
These outlays will be used for the relay 
and remodeling of existing department 
stores and the further expansion of 
Furniture Showroom Home Centers, 
which are proving more profitable 
than over-all retailing. For this reason 
we are moving faster into Furniture 
Showroom Home Centers. As we con¬ 
tinue to open new Furniture Showroom 
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Home Centers, in most instances we 
will broaden fashion wearing apparel 
in the department store space formerly 
devoted to home furnishings, with par¬ 
ticular emphasis on the youth market. 

The company's financial condition 
continues to be sound, and added 
liquidity has resulted from the place¬ 
ment in May, 1971 of a $3,225,000 
mortgage on the Downers Grove Furni¬ 
ture Showroom and Warehouse Home 
Center. 

The Furniture Showroom Home 
Center in Mishawaka, Indiana, opened 
as planned in February, 1972. This 
large store on a 161/2 acre site is the 
fourth in our chain of Furniture Show¬ 
rooms. The opening of this store has 
already met with excellent customer 
acceptance and should make a worth¬ 
while contribution to the company's 
earnings. All opening costs were 


charged into the 1971 year's operations. 
Thus far in 1972 work is in progress 
for the opening of more Furniture 
Showrooms, one in Decatur, Illinois, 
which is planned to open in the Spring 
of thisyear, and another in Indianapolis, 
Indiana which will open in midyear. 
More are being planned for the years 
ahead. Management personnel will 
be provided for these and other stores 
from our trained present staff and 
from our newly innovative recruitment 
and training programs. 

Our marketing area is in an at¬ 
tractive growth sector of the national 
economy. Rising incomes, an increase 
in the employment rate, and increases 
in retail spending offer opportunities 
for growth. Last year's record level of 
new housing starts here should push 
completions to a record level in 1972. 
The impact is already discernible. In 
the first seven weeks of 1972 sales of 
furniture and furnishings ran substan¬ 
tially above sales in the comparable 
weeks of 1971 on a store for store 
basis. 


We wish to express our appreci¬ 
ation for the support and excellent 
performance of our management and 
employees whose broad experience 
and skills contributed much to the 
company's continuing success. We 
also thank our valued suppliers and 
loyal customers for their continued 
support. 

Respectfully submitted, 

Louis Goldblatt 

President and Chief Executive Officer 


April 12, 1972. 









Frank F. Kremsner 
Vice President 
Director ot 
Operations 


Herman G. Buckley 
Vice President 
General Manager 

(Seated) 


Gilbert J. Mintz 
Vice President 
Director of 
Sales Promotion 


Chester J. Malin 
Vice President 
Director of 
Personnel 




--and tomorrow 


To increase production and to staff 
new stores, Goldblatt's management 
has initiated a program of continuous 
executive development. 

Today, 35 carefully screened 
young men and women recruited from 
leading colleges and universities, 
together with qualified young people 
from within our organization, are 
receiving intensive training in every 
phase of retailing. Upon completing 
the course, trainees will be given, 
where possible, their choice of 
assignments. All employees of our 
company are urged to apply for this 
executive training. 

This program is augmented by an 
"on-the-job training program" which 
helps further the Goldblatt tradition of 
promotion from within. Almost all of 
the 1500 Goldblatt department 
managers, most of whom came up 
through the ranks themselves, serve as 
on-the-job instructors. 

Our department managers have a 
complete background in sales training / 
merchandising and customer relations. 
Their communications lines are always 
maintained to store executives and 
buyers. Many Goldblatt sales and 
merchandising innovations came from 
these managers. 

Specialized sales training is carried 
on at our Furniture Showroom Home 
Centers. 


There is something contagious 
about the loyalty and spirit of 
Goldblatt people. It's readily apparent 
in the friendly give-and-take in 
meetings at company headquarters 
which bring people together regularly 
from throughout our organization. 
Thousands of unsolicited letters 
received annually praise the courtesy 
and service of individual Goldblatt 
employees. Our turnover in personnel 
is among the lowest rates in retailing. 
We are grateful for all of this. 


Growth begins with training: 
Young men and women 
with management potential 
undergo complete 
training program in retailing. 


Careful selection 
plus thorough training 
helps develop leadership 
in furniture retailing. 




























merchandising... 
a forward look 




Feminine fashions 
win family approval 
in Goldblatt's 
ahead-of-the-times 
women's department. 


The Goldblatt's flair 
for fashion makes 
'his"and “her" shopping 
a popular way to go. 


"Just like mom and dad." 
There's no generation gap 
in appealing fashions 
at Goldblatt's. 


The Chinese look is in — 
and Goldblatt's has it 
in fashions 
and home furnishings. 



At the end of 1971 we had 40 stores 
in operation in Illinois, Indiana, Wisconsin 
and Michigan. Three of our stores were 
Furniture Showroom Home Centers devoted 
completely to the retailing of furniture, 
appliances and other home furnishings. 

The other 37 are full line department stores 
including seven in Indiana under the 
Wasson's name. 

Thus far in 1972 we have added three 
new Furniture Showroom Home Centers. 
New home starts, new family formations 
and general growth in the demand for 
home furnishings have warranted this 
action. 

Our future growth plan will broaden 
our expansion into furniture and home 
furnishings and will intensify the 
merchandising of fashion wearing 
apparel. 

As we continue to open new 
Furniture Showroom Home Centers, in 
most instances, we will use department 
store space formerly devoted to home 
furnishings to enlarge our fashion apparel 
departments. 

We will continue the policy of well 
advertised value giving, which has been our 
policy since our founding in 1914. 

Our merchandising mixture of 
leading national brands, imports, special 
purchases and money saving private 
brand merchandise, accompanied by 
courteous customer service and credit, 
should achieve mass public appeal. 















promotion... 
a growth force 


Innovative promotion remains a 
key to management planning. Our 
buyers comb domestic and foreign 
markets for unusual items and values 
to insure the ongoing success of our 
promotional events. 

Goldblatt-originated annual 
special promotions such as “A Tiger 
of a Sale" and "Star Sale" continue 
their dominating impact throughout 
our marketing area. Testimony to 
their effectiveness is the degree to 
which they are imitated nationally. 

Appealing traffic building special 
events are also part of Goldblatt's 
promotional mix. 

Two of these were possibly the 
first of their types to be exclusively 
sponsored by a department store. In 
conjunction with our import 
promotion, "Markets of the World 
71," Goldblatt's held a week-long 
cultural festival. Drawing upon the 
diverse ethnic nature of Chicago and 
capitalizing upon the current 
reawakened ethnic awareness, this 
festival was widely publicized and 
attracted large crowds each day. We 
also sponsored an outdoor art fair 
at our Goldblatt's Downers Grove 
Furniture Showroom Home Center. 
This purely public service gesture 
attracted thousands of people, a 
substantial portion of whom 
remained to tour the store itself. 


We provide the use of many of 
our store auditoriums for community 
betterment programs, women's 
activities and in some instances even 
religious services. 

Events such as these, together 
with outstanding value-giving 
characterize Goldblatt's promotional 
approach. However as valuable as 
they are, these promotions operate 
upon a bedrock of basic merchandising. 

Our experience clearly shows 
that many people attracted to 
Goldblatt's by these events are 
converted into year 'round customers. 




Goldblatt's Film Festivals 

drew traffic and favorable publicity. 


Another promotional “first." 

A Chinese opera in a 
Goldblatt department store. 


A U.N. post-office comes to our State Street store 
where Louis Goldblatt mails the first letter. 










































The Goldbhtts 
urniture showroom 
home centers 



Growth by design 


^ 1973 

More to come 

1972 

3 additional Furniture 
Showroom Home Centers to open in 
South Bend, Indiana Decatur, Illinois 
and Indianapolis, Indiana. 

1970 

We moved ahead with our third in Joliet, Illinois. 

1969 

Our concept is successful and we opened our 
second in Downers Grove, Illinois. 

1967 

The innovation begins with the opening of our first Furniture 
Showroom Home Center in Chicago, Illinois. 


Projected Expansion 


Potential Expansion 


Current operations 
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Our growth in these proven 
profitable operations continue 
according to plan. 

During 1972 we will open more 
new Furniture Showroom Home 
Centers. The first of these, located in 
Mishawaka, Indiana (suburban South 
Bend) opened in February. The second, 
in Decatur, Illinois, is scheduled to 
open this spring. The third, in the 
Eagledale Shopping Center, 
Indianapolis, Indiana, is scheduled for 
a mid-year opening. 

Our concept of retailing furniture 
and home furnishings introduced by 
Goldblatt's with the opening of its 
first Furniture Showroom Home 
Center in April, 1967, has met with 
widespread acceptance and should 
contribute to the Company's growth. 

It features coordinated displays of 
furniture and accessories arranged in 
room settings, vignettes and groupings 
to enable the customer to visualize the 
furnishings as they would appear in 
her home. And it features most 
nationally known brands in the 
broadest possible price range. 

Our customers are also offered 
convenient one-stop shopping because 
of our stores' extensive selections of 
furniture, appliances, rugs and carpets, 
home entertainment units, textiles for 
the home, light fixtures and 
accessories. Customers like this 
convenience and the convenience of 
also selecting from swatches in a wide 
range of choices of color, fabric and 
decor. 




















We like the added sales our 
broader merchandising concept 
provides. 

Our well designed systems make 
possible this greater selection and 
special order service. 

Each of our Furniture Showroom 
Home Centers is electronically 
connected to our computerized 
reservation and inventory control 
system which quickly determines the 
availability of the selected merchandise 
and instantly processes the order for 
early delivery to the customer. 

Furniture Showroom Home 
Centers also have adequate warehouse 
space for immediate “take with" of all 
carryable merchandise. Shoppers with 
furnishings problems can use our 
accredited interior decorators without 
charge or obligation. By giving 
customers greater value, lower prices 
and more service we should be on firm 
ground for an even more successful 
future. 

It is understandable that with our 
established record in the furniture 
field and the obvious growth potential 
it continues to offer, Goldblatt s 
primary expansion thrust will continue 
to be in Furniture Showroom Home 
Centers. With the use of projected 
regional warehouses we foresee no 
major handicaps to our nationwide 
expansion. 



Furniture Showrooms 
do just that— 
show furniture off 
to maximum advantage 
and sales appeal. 


The Goldblatt concept 
makes it easy to visualize 
how furniture looks at home. 













operations and 
customer service... 
factors for growth 


Efficiency is present in our 750,000 
square foot furniture, rugs and 
appliance warehouse. The Furniture 
Showroom Home Centers are now 
electronically connected with Computer 
Central. An order received from a 
store at any distance can be on its way 
for rapid delivery to the customer. 

The furniture reservation and 
inventory control system originated 
by Goldblatt's has attracted 
widespread attention among the 
nation's retailers, some of whom have 
purchased parts of the system for their 
own use. We expect that others will 
follow. 
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The stockman's work is simplified 
by the computer which 
automatically creates picking 
tags and shipping instructions. 


Our rug and carpet section 
in the warehouse —inventory plus a 
5100,000 carpet cutting machine 
to speed customer delivery. 
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1,000 feet of specially engineered lines 
Goldblatt’s automated conveyor help speed fashion merchandise 

moves merchandise quickly through our through warehouse. 

365,000 square foot warehouse. 


With the aid of computers and a 
modern conveyor system we move 
merchandise through our 360,000 
square foot general warehouse from 
the receiving dock directly to 33 
individual store trailers in the shipping 
area in less than 12 minutes. As many 
as 12,000 packages are handled in each 
eight hour shift. 

Time and cost saving devices are 
used to move fashion goods, arriving 
on hangers to be checked, coded, price- 
marked and packed off in quantities 
ordered by each store. Picking tickets 
are automatically prepared to further 
speed up delivery to stores. This 
automation will enable us to handle 
twice the volume without any 
substantial increase in costs for 
buildings or equipment. Our systems 
and devices have been recognized 
among experts as models of efficiency. 

Our computer credit system has 
been improved to permit us to speedily 
grant credit to qualified customers. 
Daily file updating and on-the-line 
positive credit authorization is an 
important feature of this system. 
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Goldbbtt Bros, Inc. and subsidiaries 



CONSOLIDATED BALANCE SHEETS-JANUARY 29, 1972, AND JANUARY 30,1971 


ASSETS 


CURRENT ASSETS: 

Cash.. 

Receivables, less reserves of $2,098,227 in 1971 and 

$1,980,535 in 1970 for doubtful accounts and carrying charges 

Merchandise inventories (Note 3). 

Prepaid expenses. 

Total current assets. 

CASH SURRENDER VALUE OF LIFE INSURANCE 
(face amount $820,849) (Note 2) AND OTHER INVESTMENTS. 

LAND, BUILDINGS AND FIXTURES, at cost (Note 7): 

Land. 

Buildings. 

Furniture, fixtures and leasehold improvements. 


Less—Accumulated allowances for depreciation and amortization (including excess of tangible 
assets over purchase price of companies acquired —Note 4). 

Net land, buildings and fixtures. 


The accompanying notes to financial statements are an integral part of these statements. 


Fiscal Year 

1971 

1970 

$ 4,721,493 

$ 5,666,183 

41,014,055 

41,730,254 

40,063,491 

37,184,989 

1,008,418 

894,441 

$ 86,807,457 

$ 85,475,867 

$ 824,392 

$ 649,190 

$ 6,819,438 

$ 6,597,389 

19,979,132 

19,133,425 

28,987,692 

27,479,258 

$ 55,786,262 

$ 53,210,072 

24,473,000 

22,559,221 

$ 31,313,262 

$ 30,650,851 

$ 118,945,111 

$ 116,775,908 
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LIABILITIES AND SHAREHOLDERS' INVESTMENT 


CURRENT LIABILITIES: 

Notes payable to banks. 

Accounts payable. 

Accrued liabilities. 

Income taxes— 

Current. 

Deferred (applicable to installment and revolving accounts receivable, etc.). 

Current maturities of long-term debt. 

Total current liabilities. 

DEFERRED FEDERAL INCOME TAXES (arising from accelerated depreciation) AND 
INVESTMENT TAX CREDIT. 

LONG-TERM DEBT (Note 1). 

SHAREHOLDERS' INVESTMENT: 

Common shares, par value $2.00 per share; authorized 5,000,000 shares; issued 3,054,538 shares, 

less 12,000 shares held in treasury at no cost; outstanding 3,042,538 shares (Note 9). 

Paid-in capital (no change during the years). 

Retained earnings (Note 1). 

Total shareholders' investment. 


Fiscal Year 


1971 


$ 22,400,000 
15,974,626 
10,850,152 

215,285 

5,221,000 

1,580,517 


$ 56,241,580 


$ 2,941,343 

$ 17,771,675 


$ 6,109,076 

1,584,774 
34,296,663 

$ 41,990,513 


$118,945,111 


1970 


$ 23,400,000 
17,487,662 
10,070,425 

296,881 

5,180,000 

1,624,797 


$ 58,059,765 


$ 2,500,326 

$ 15,702,042 


$ 6,109,076 

1,584,774 
32,819,925 

$ 40,513,775 


$116,775,908 
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Goldbbtt Bros, Inc. and subsidiaries 


Consolidated Statements of Income 

for the fiscal years ended January 29, 1972, and January 30, 1971 


NET SALES (excluding leased department sales). 

LESS: 

Cost of goods sold and expenses exclusive of items listed below (Note 6) 

Salaries, wages and employee benefits. 

Contribution to Employees' Savings and Profit Sharing Pension Plan. . . 

Depreciation and amortization (Note 7). 

Rental expense. 

Taxes, other than income taxes. 

Interest and debt expense. 


INCOME BEFORE FEDERAL AND STATE INCOME TAXES 

FEDERAL AND STATE INCOME TAXES (Note 8). 

NET INCOME. 

NET INCOME PER COMMON SHARE. 


Consolidated Statements of Retained Earnings 

for the fiscal years ended January 29, 1972, and January 30, 1971 


BALANCE BEGINNING OF YEAR. 

ADD —Net income. 

LESS —Cash dividends (fiscal 1970 does not include the April 1, 1970 
dividend declared January 15, 1970). 

BALANCE END OF YEAR (Note 1). 

The accompanying notes to financial statements are an integral part of these statements. 


14 


Fiscal Year 


1971 

1970 

$229,322,448 

$207,276,657 

$158,252,011 

52,524,086 

425,069 

2,151,575 

3,742,824 

5,333,994 

2,693,838 

$143,546,886 

49,113,481 

54,223 

2,030,712 

3,608,428 

4,911,430 

3,236,650 

$225,123,397 

$206,501,810 

$ 4,199,051 

$ 774,847 

1,627,000 

148,000 

$ 2,572,051 

$ 626,847 

$.85 

$.21 


Fiscal Year 


1971 

1970 

$ 32,819,925 

$ 33,014,563 

2,572,051 

626,847 

(1,095,313) 

(821,485) 

$ 34,296,663 

$ 32,819,925 






















































Consolidated Statements of Changes in Financial Position 
for the fiscal years ended January 29, 1972, and January 30, 1971 


SOURCE OF FUNDS: 

Funds provided by operations— 

Net income. 

Depreciation and amortization. 

Deferred Federal income taxes arising from accelerated depreciation. 
Deferred investment credit on property additions, net of amortization 

Funds provided by operations. 

Additions to long-term debt. 

Sales of land, buildings and fixtures. 

Miscellaneous, net. 


DISPOSITION OF FUNDS: 

Maturities of long-term debt. 

Cash dividends to shareholders (fiscal 1970 does not include the 

April 1, 1970 dividend declared January 15, 1970). 

Additions to land, buildings and fixtures. 

Additions to other investments. 


INCREASE (DECREASE) IN WORKING CAPITAL 

INCREASE (DECREASE) IN CURRENT ASSETS: 

Cash. 

Receivables (net). 

Merchandise inventories. 

Prepaid expenses. 


(INCREASE) DECREASE IN CURRENT LIABILITIES: 

Notes payable to banks. 

Accounts payable. 

Accrued liabilities. 

Income taxes. 

Current maturities of long-term debt. 


INCREASE (DECREASE) IN WORKING CAPITAL. 

The accompanying notes to financial statements are an integral part of these statements. 


Fiscal Year 



1971 


1970 

$ 

2,572,051 

2,151,575 

385,816 

55,201 

$ 

626,847 

2,030,712 

384,000 

(45,529) 

$ 

5,164,643 

$ 

2,996,030 


3,650,150 

81,898 

3,535 


(10,058) 

$ 

8,900,226 

$ 

2,985,972 

$ 

1,580,517 

$ 

1,627,607 


1,095,313 

2,895,884 

178,737 


821,485 

2,505,150 

$ 

5,750,451 

$ 

4,954,242 

$ 

3,149,775 

$ 

(1,968,270) 


$ 

(944,690) 

$ 

2,053,943 


(716,199) 


534,828 


2,878,502 


(1,742,657) 


113,977 


75,841 

$ 

1,331,590 

$ 

921,955 

$ 

1,000,000 

$ 

(3,500,000) 


1,513,036 


1,628,289 


(779,727) 


87,400 


40,596 


(273,351) 


44,280 


(832,563) 

$ 

1,818,185 

$ 

(2,890,225) 

$ 

3,149,775 

$ 

(1,968,270) 


auditors' report 

To the Shareholders and 
Board of Directors of 
Goldblatt Bros., Inc.: 

We have examined the consolidated 
balance sheets of GOLDBLATT BROS., 
INC. (an Illinois corporation) AND 
SUBSIDIARIES as of January 30, 1971, 
and January 29, 1972, and the related 
consolidated statements of income, 
retained earnings and changes in financial 
position for the fiscal years then ended. 
Our examination was made in accordance 
with generally accepted auditing 
standards, and accordingly included such 
tests of the accounting records and such 
other auditing procedures as we 
considered necessary in the circumstances. 

In our opinion, the consolidated financial 
statements referred to above present 
fairly the financial position of Goldblatt 
Bros., Inc. and Subsidiaries as of January 
30, 1971, and January 29, 1972, and the 
results of their operations and changes in 
financial position for the fiscal years then 
ended, in conformity with generally 
accepted accounting principles 
consistently applied during the periods. 

Chicago, Illinois, 

March 31, 1972. 


































































Goldbbtt Btos v Inc. and subsidiaries 


Notes to Financial Statements 

(1) Long-term debt consists of the following: 

1971 1970 

3%% sinking fund debentures, 
due in annual installments of 
$200,000 until January 15, 

1976, less current maturities . $ 

5% and 6% notes payable to 
insurance companies, secured 
by cash surrender value of life 

insurance. 

6% notes, due in equal annual 
installments to December 5, 

1972. 

6V4% to 874% mortgage notes, 
due in monthly installments of 
$44,000, including interest, less 

current maturities. 4,945,724 1,436,178 

7 l A% promissory notes, due in 
annual installments of $838,000 
through September 1, 1985, and 
a final payment of $830,000 
due September 1, 1986, less 

current maturities. 11,724,000 12,562,000 

$17,771,675 $15,702,042 


600,000 $ 800,000 


501,951 501,951 

- 401,913 


The terms of the 714% promissory notes require 
that the company, among other things, may not 
pay dividends or reacquire its capital stock in an 
amount in excess of $2,000,000 plus 75% of net 
income (as defined) subsequent to January 25, 
1969; accordingly, $3,137,059 is available for the 
payment of dividends. In addition, working 
capital must always be equal to the greater of 
$20,000,000 or 150% of funded indebtedness 
as defined. 


(2) The company has agreed with an officer that 
upon his demise, it will, upon request, lend to 
the estate of such officer an amount not to 
exceed the face value ($520,849) of the life 
insurance policies owned by the company on the 
life of such officer. This loan, if made, would be 
evidenced by a ten-year noninterest-bearing 
note secured by common shares of the company 
or other marketable securities. 

(3) Approximately 71% of the merchandise 
inventories at January 29, 1972, and 72% at 
January 30, 1971, are priced by the retail method 
applied on a LIFO (last in, first out) basis. 

These inventories have been reduced from the 
lower of cost or market on a FIFO (first in, 

first out) basis by approximately $3,247,000 at 
January 29, 1972, and $2,881,000 at January 30, 
1971. The remaining merchandise inventories 
are stated at the lower of cost or market on a 
first-in, first-out basis. 

(4) The net tangible assets of H. P. Wasson & Co., 
Inc., purchased in 1967, exceeded the purchase 
price by approximately $3,000,000. That excess 
is being amortized to income over a ten-year 
period. 

(5) At January 29, 1972, the companies were lessees 
of certain operating properties, some of which 
have been subleased. Some of the leases contain 
percentage rent provisions. The net minimum 
annual rentals for leases expiring more than 
three years from January 29, 1972, are as follows 
for the periods indicated : 



Number of 

Approximate 


Leases 

Net 

Fiscal Years 

Expiring In 

Minimum 

Ending In 

Each Period 

Annual Rental 

1976-1990. 

36 

$1,886,000 

1991-2000. 

12 

1,350,000 

2001-2120. 

11 

268,000 


59 

$3,504,000 


(6) For the fiscal years ended January 29, 1972, and 
January 30, 1971, cost of goods sold, buying 
and occupancy expenses were $164,708,613 and 
$149,731,390, respectively, including charges for 
LIFO inventory adjustments of $365,956 and 
$367,386, respectively, and selling, general and 
administrative expenses were $58,433,114 and 
$54,246,426, respectively. 

(7) Buildings and fixtures are depreciated over their 
estimated useful lives on a straight-line basis. 

(8) Federal income taxes charged to income include 
deferred taxes of $427,000 in 1971 and $735,000 
in 1970. The effective tax rate is affected by 
certain income items (including amortization of 
the excess of Wasson's net tangible assets over 
the purchase price as explained in Note 4) to 
which Federal income taxes are not applicable. 

Investment tax credits are reflected in income by 
amortization over the lives of the related assets. 

(9) In May, 1969, the shareholders of the company 
authorized an issue of 500,000 preferred shares, 
without par value, issuable in series. 
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directors and officers 


board of 
directors 

James C. Downs, Jr. 
Joel Goldblatt 
Lionel Goldblatt 
Louis Goldblatt 
Maurice Goldblatt 
Stanford J. Goldblatt 
Sheldon T. Harris 
Jerome S. Weiss 
Harry H. Wildeman 


corporate 

officers 

Maurice Goldblatt, Chairman of the Board 

Louis Goldblatt, President and Chief Executive Officer 

Albert H. Dolin, Executive Vice President-Secretary 

Herman G. Buckley, Vice President 

Stanford J. Goldblatt, Vice President 

Frank F. Kremsner, Vice President 

Chester J. Malin, Vice President 

Gilbert J. Mintz, Vice President 

Irwin S. Selin, Vice President 

John Vlad, Vice President 

Irwin Goldberg, Vice President-Comptroller 

George Bruski, Treasurer 

Joseph Russo, Assistant Secretary 


corporate data 

Transfer Agents 

The First National Bank of Chicago 
Chase Manhattan Bank 

Registrars 

American National Bank 

& Trust Company of Chicago 
Bankers Trust Company 

Accountants and Auditors 
Arthur Andersen & Co. 

Stock Exchange Listings 
(Ticker Symbol: GDB) 

American Stock Exchange 
Midwest Stock Exchange 

Administrative Offices 
333 South State Street, 

Chicago, Illinois 60604 

Annual Meeting 
Monday, May 1, 1972, 2 p.m. 


Auditorium, eighth floor, 
Goldblatt Bros, headquarters 
333 S. State Street 
Chicago, Illinois 60604 












Gddbhtt Bros., Inc 
333 South State Street 
Chicago, Illinois 60604 

41 STORES IN 4 MIDWESTERN STATES 


GOLDBLATTS 

STORES 

In Chicago 
State-Van Buren 
Belmont-Central 
Broadway-Lawrence 
Chicago-Ashland 
Lake Meadows 
(35th & King Dr.) 
Lincoln-Belmont 
Madison-Pulaski 
Milwaukee-Kimball 
Scottsdale 

(79th & Cicero) 

26th & Christiana 
47th & Ashland 
91st & Commercial 

FURNITURE OUTLETS 
63rd & Halsted 
Grand & Central 
Park 

In Chicago Suburbs 
Addison, Ill. 

Elmwood Park, Ill. 
Hillside, III. 

Markham, Ill. 

Mt. Prospect, Ill. 

Niles, Ill. 

Park Forest, Ill. 

Elsewhere in 

III. Ind. Mich. Wise. 

Champaign, Ill. 
Danville, Ill. 

Decatur, III. 

Joliet, Ill. 

Rockford, Ill. 
Springfield, Ill. 
Waukegan, Ill. 

Gary, Ind. 

Hammond, Ind. 
Mishawaka, Ind. 

Benton Harbor, Midi. 
Racine, Wis. 


WASSON S STORES 
In Indianapolis, Ind. 

Monument Circle 
Eastgate Shopping 
Center 

Eagledale Shopping 
Center 

Meadows Shopping 
Center 

Anderson, Ind. 
Bloomington, Ind. 
Kokomo, Ind. 

FURNITURE 
SHOWROOM 
HOME CENTERS 

Chicago, Ill. 

Downers Grove, Ill. 
Joliet, 111. 

South Bend, Ind. 
Indianapolis, Ind. 

• (under construction) 
Decatur, Ill. 

• (under construction) 

























































